Digital Marketing Specialist
What does it mean to be a digital marketing specialist? For us its simple, and if it's simple for you
maybe you think a little like this:
You believe the most effective marketing outcomes are a result of 80% planning and 20%
implementing the solution. When creating and implementing online marketing campaigns for your
client, you don’t bat an eye. Your clients' brands are second nature to you, because of your deep
understanding and relationship with their brand.
But it doesn’t stop there. You know that implementing best practices for audience creation and
management, automation and analytics, optimizing digital marketing, and conversion rates is not
a one size fits all. Each client has their own target audience needs and unique brand objectives, so
you evaluate the impact for each scenario.
Vanity metrics? No, thank you. Your approach is about analytics reports that raise opportunities
to boost web presence and increase the number of leads for your client. Your clients just sent you
a "Thank you" text… in ALL CAPS, because you are the reason their quality control processes are
top notch and executed just so.
You know what also gets you going? Being at the forefront of seeking new and innovative ways to
leverage digital technology, identifying new opportunities for your clients. You are critical in the
continuous improvement of your clients’ end-to-end digital journey.
You effortlessly streamline content and assets and show your clients their return on investment.
But that’s not why you want to be part of a team… You landed on this job ad because this is your
chance to lead and collaborate with game-changing and high-performing individuals.
At Forward Level, “good enough” isn’t good enough and you wholeheartedly agree with this vision.
We love seeing the look on our clients’ faces when we exceed their expectations. You are ready to
work on diverse projects in a fast-paced, energetic team environment. You want to be challenged
and further develop your skills and knowledge.
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Post-secondary education in marketing, advertising, business or a related field. However, if
you’re the guru we’ve been searching for, we can overlook this one.
A minimum of 5-7-years of experience in digital marketing is preferred, as it ensures you have
the experience and skills needed for our clients.
Digital, email, and social media engagement experience including both B2B and B2C
environments, and copywriting for both long and short form.
Experienced working in a consultative client-focused environment.
Strong organizational skills and ability to juggle several tasks at once.
Confident working in a fast-paced and high-pressure environment with multiple tasks,
priorities, and deadlines.
A proactive mindset and an energetic attitude. A natural problem solver with high attention
to detail.
Above all, a consistent commitment to win-win opportunities and outcomes with every
internal and external colleague and client interaction.
Knowledge of SEO/SEM.
A high-level thinker who also has a penchant for details, data, analysis, and reporting. If you
don’t have it now, that’s okay. Show us you can grow into it!
Experience planning landing pages and email campaigns.
Knowledge of HTML and CSS, and design skills, would be an asset but are not needed make it
big in this role.

Please apply via email careers@elevatedhr.com with a cover letter, and resume. Please reference
the job title in the subject line. Be creative. Think big.
No agency inquiries, please. We thank all applicants for their interest; however, only candidates
being considered for interviews will be contacted.

